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Description: 
Globalization is increasing interconnectedness and is offering 
immense opportunities for businesses worldwide. Although it has been 
taking place for hundreds of years, it has sped up enormously over the 
last half-century, increasing international trade, greater dependence 
on the global economy, and freer movement of capital, goods, and 
services. While globalization can create opportunities for wealth in emerging economies, it still cannot 
completely close the gap between the world’s poorest countries and the world’s richest. Many view 
globalization as a threat to cultural diversity, believing that it can drown out local economies, traditions, 
and languages and make travel to certain regions less desirable.

Neoliberalism in the Tourism and Hospitality Sector provides innovative insights into the adoption 
of glocalization as a measure to mitigate the threats posed by globalization within the travel and 
tourism industries. It is designed for policymakers, researchers, government officials, and marketers 
considering glocalization as a means to sustain the relevancy of local business and trade.
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