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Vipin Nadda is working as Lecturer and Programme Manager (Postgraduate-Tourism & Hospitality) with University of Sunderland in
London. Some of his previous responsibilities involved Lecturer for tourism and hospitality management at Oxford House College,
London and Kurukshetra University in India. He also freelance as ‘consultant' for University of East London, Confederation of
tourism and Hospitality, Anglia Ruskin University, BPP University and Cardiff Metropolitan University. He has more than twenty
years of experience in education, Industry and research and besides PhD in tourism, also written book Chapters, published two
books and attended and presented papers in various international conferences/seminars. As an experienced academician, he has
been Lecturing/teaching a variety of subjects ranging from, Strategic tourism development, Destination branding, global tourism,
sustainable tourism development, hospitality management studies, Tourism Marketing and International Hospitality Marketing,
Marketing strategy, International business environment, Applied Research Methods, supervising MBA, MSc, and PhD Dissertation
projects in UK as well as overseas. Dr. Nadda has been also actively involved in development of Programme at different awarding
bodies. He has been working with confederation of tourism and hospitality awarding body based at London as an exam board
member, external examiner and assessor for last seven years and has helped to develop level-5/6 qualifications for them which are
Ofqual recognised and delivered globally. Also, developed level-5/6 qualifications for global examination board, University of East
London and assessment for undergraduate and postgraduate tourism and hospitality qualifications for University of Sunderland. He
has international exposure having taught students from various nationalities which evidences his adaptability, diversity and multi-
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Sumesh S. Dadwal has 20-years of experience in teaching, academic research, eLearning, and educational quality management.
Currently, he is working as Lecturer with Northumbria London campus, UK. He is also visiting a lecturer at ICON College, University
of West London and University of Plymouth (London), UK. As a Programme leader of MSc Mass communication, Sumesh, leads a
team of experts in teaching and research. He has also been associated with QAA, UK; as a reviewer for educational quality
oversight of higher education in the UK. He has successful experience in programme development and the UK HEI quality
assurance, using benchmarks from HEI, QAA, HEA, and industrial practices Sumesh is an active researcher and is also involved in
PhD supervision. His core areas include International strategic marketing, consumer behaviour & misbehaviour, product launches,
prosumers & experience economy, service encounters & sensational experiences, Innovation & technology in marketing, and
leadership & organisational change. He has undertaken analysis of brands, markets and consumer behaviours using various
qualitative and quantitative techniques. He has written various research papers, book chapters and lead research at various levels.
He has successfully undertaken projects that required, data mining, editing and detailed statistical analysis using qualitative and
guantitative research methods using software: N-Vivo, Excel, SPSS. He is also external examiner for PG programmes with EduQual
UK, and external examiner for PhD (International Expert) with Punjab Technical University, India. He is also a member of advisory
and editorial board of academics at Acme Intellects IJRM, India. Sumesh is also a reviewer at Journal of Enterprise Information
Management, UK. In addition, Sumesh has hands on industrial experience in constructions and agricultural supply chain. He is also
freelance consultant (business analysis) for emerging markets.

Roya Rahimi joined the University of Wolverhampton as Lecturer in 2014. She teaches across tourism, hospitality and events
subject areas. Roya has supervised more than 100 dissertations of graduate and postgraduate students, and also involved in PhD
supervision. Her research interests are CRM, Organisational Culture, Human Resource Management, Gender Equality and Tourism
Higher Education. Her work has been published in top-tier journals such as Annals of Tourism Research, Journal of Tourism and
Hospitality Research, Journal of Travel & Tourism Marketing, International Journal of Contemporary Hospitality Management and
Anatolia. Her work has been also presented at various international conferences and appears in book chapters released by
Routledge, CABI, Emerald and IGl. She sits on the editorial board of the Journal of Hospitality and Tourism Technology and
European Management Review. She serves as reviewer for number of leading journals. Roya received The Valene L. Smith Prize
for the best presented paper at the International Conference of Service Quality in Hospitality & Tourism in Isfahan at 2016. She has
been published in a variety of languages. Her industry experience includes seven years working in the hotel industry in a number of
international hotels in various countries. Roya is fluent in three languages (English, Turkish and Persian) and has familiarity with
European and Asian cultures. She believes that high quality teaching, strong research and industry partnership go hand in hand
given the application aspect of the tourism and hospitality field. Roya was nominated for her cutting edge style of teaching in 2016
and also nominated as the inspirational lecturer of the year in 2015 and 2016.
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