An Excellent Addition to Your Library!

Released: December 2013

Marketing in the Cyber Era:
Strategies and Emerging Trends

Part of the Advances in Marketing, Customer Relationship Management,
kb tads = and E-Services Book Series

R . Ali Ghorbani
Ma[gegngEln the (Playar(r)1:e Ia\lr(])lor University, Iran)
yber Era
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given focus on new marketing strategies in the cyber era. This has shaped a demand for an innovative conceptual
framework for the marketing industry.

Marketing in the Cyber Era: Strategies and Emerging Trends brings together best practices and innovative ap-
proaches for effective marketing in today’s economy. Stressing the importance of structure, strategy, leadership, and
marketing in the Cyber Era; this book is a useful tool for upper-level students, researchers, academicians, profes-

sionals and practitioners, scientists, and executive managers of marketing in profit and non-profit organizations.
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