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Description: 
In an era of globalization and cross-cultural awareness, an interest in the relationship between 
economics and religion, politics, and social behavior is alive and well. In particular, the Islamic 
economy has become a focal point of interest for economists and government leaders around the 
world interested in understanding the relationship between religion and economics among primarily 
Islamic regions.

Islamic Economy and Social Mobility: Cultural and Religious Considerations analyzes the 
social, cultural, religious, and political implications of the Islamic economy at the global level. 
Highlights the foundations upon which Islamic ideology is formed and how it impacts socio-cultural 
and economic systems both within and outside of primarily Islamic regions.

Readers:
This publication is an ideal reference source for economists, sociologists, international relations 
professionals, researchers, academics, and graduate-level students.
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