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Recent innovations in the field of information technology and communications are radically changing the way inter-

national organizations conduct business. In this competitive environment, having the necessary tools to streamline 

business transactions and secure digital payments is crucial to business success. 

Electronic Payment Systems for Competitive Advantage in E-Commerce provides relevant theoretical frame-

works and the latest empirical findings on electronic payment systems in the digital marketplace. Focusing on the 

importance of e-commerce in business development, including the advantages and disadvantages of e-payments, 

this book is an essential resource for business professionals who want to improve their understanding of the strate-

gic role of e-commerce in all dimensions, as well as for both researchers and students.
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