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Description: 
Consumer needs and demands are constantly changing. Because 
of this, marketing science and fi nance have their own concepts and 
theoretical backgrounds for evaluating consumer-related challenges. 
However, examining the function of fi nance with a marketing discipline can help to better understand 
internal management processes and compete in today’s market.

The Handbook of Research on Decision-Making Techniques in Financial Marketing is a 
collection of innovative research that integrates fi nancial and marketing functions to make better sense 
of the workplace environment and business-related challenges. Different fi nancial challenges are 
taken into consideration while many of them are based on marketing theories such as agency theory, 
product life cycle, and optimal consumer experience. While highlighting topics including behavioral 
fi nancing, corporate ethics, and Islamic banking, this book is ideally designed for fi nanciers, 
marketers, fi nancial analysts, marketing strategists, researchers, policymakers, government officials, 
academicians, students, and industry professionals.

ISBN: 9781799825593 Release Date: December, 2019 Copyright:  2020 Pages: 600

Topics Covered:

IGIGlobal
Order Information
Phone: 717-533-8845 x100
Toll Free: 1-866-342-6657
Fax: 717-533-8661 or 717-533-7115
Online Bookstore: www.igi-global.com
Mailing Address: 701 East Chocolate Avenue, Hershey, PA 17033, USA

Hardcover: $395.00
E-Book: $395.00
Hardcover + E-Book: $475.00

• Behavioral Financing
• Competition Intelligence
• Corporate Ethics
• Crypto Currency
• Environmental Sustainability

• Foreign Direct Investment
• Globalization
• Investment Behavior
• Islamic Banking
• Risk Management


