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Constantino Pereira Martins’s academic interests cover an area of research at the intersection of Theology, Political Philosophy,
Cinema and Aesthetics. Graduation and Master in Philosophy. Currently PhD student at Nova University of Lisbon with the support
of FCT Foundation. His present investigation is focused on Humor and Comedy. The research is building a relation between
Cinema and Philosophy, aiming for both theoretical and pragmatic approach. The analysis of Humor seeks to understand its
profligacy and founding disruption. Regarding the aesthetic movement,the aim is to build a general theory of genre, in the
subversive loop that animates the search for the radicalism and impurity of humour. In the dilemma of identity, between subjectivity
and the collective, the cinematic effects will be targeted towards the analysis of Chaplin and Woody Allen.

Manuel José Damasio is the Head of the Film and Media Arts Department at Universidade Luséfona de Humanidades e
Tecnologias in Lisbon, Portugal. He Holds a Phd from Universidade Nova de Lisboa and a Msc from Napier University in the Uk. He
has worked extensively in the areas of media and audiences research and is the author of more than 50 articles in international
journals with peer review and 25 chapters in peer reviewed international handbooks. He’s the author of two books on media theory
and digital media. He’s currently the principal investigator in one h2020 and two Erasmus + research and training projects.




