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Section 1: The Technological Dimension

Chapter 1
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Hawryszkiewycz I.T. (University of  Technology, Sydney)

Chapter 2
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Chapter 3
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Chapter 4
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Chapter 5
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Franchi Enrico (DII, Università di Parma, Italy)
Poggi Agostino (DII, Università di Parma, Italy)
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A Neuro-Fuzzy Partner Selection System for Business Social Networks
Wong T. T. (The Hong Kong Polytechnic University, Hong Kong)
Sze Loretta K.W. (The Hong Kong Polytechnic University, Hong Kong)
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A Method of  Analysing the Use of  Social Networking Sites in Business
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Nakata Keiichi (University of  Reading, UK)

Chapter 8
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Alqahtani Fayez Hussain (Queensland University of  Technology, Australia)
Watson Jason (Queensland University of  Technology, Australia)
Partridge Helen (Queensland University of  Technology, Australia)

Chapter 9
Cybersecurity:
Canongia Claudia (Inmetro & DSIC/GSIPR, Brazil)
Mandarino Raphael (DSIC/GSIPR, Brazil )
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Evaluating IBMEC-RJ’s Intranet Usability Using Fuzzy Logic
Velloso Ana Beatriz Cavaleiro dos Reis (IBMEC Business School, Brazil)
Gassenferth Walter (IBMEC Business School, Brazil)
Machado Maria Augusta Soares (IBMEC Business School, Brazil)

Chapter 11
Application of  Collaborative Technologies:
Rojas Evelyn Paola Soto (State University of  Campinas, Brazil)
Batocchio Antonio (State University of  Campinas, Brazil)
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Targowski Andrew (Western Michigan University, USA) 
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Chapter 15
Role of  Privacy and Trust in Mobile Business Social Networks
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Toker Aysegul (Bogazici University, Turkey)
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Section 4: Business and Managerial Aspects

Chapter 26
Valuating Business Social Networking Services as Intangible Corporate Assets:
Koumpis Adamantios (ALTEC Software S.A., Greece)
Christofilopoulos Epaminondas (Help-Forward Network, Greece)
Melanitis Nikos (Hellenic Naval Academy, Greece)

Chapter 27
Social Networking Technologies as a Strategic Tool for the Development of  Sustainable Production  
and Consumption:
Kidd Paul T. (Cheshire Henbury, UK)

Chapter 28
Social Software in Customer Relationship Management:
Memari Ammar (University of  Oldenburg, Germany)
Gómez Jorge Marx (University of  Oldenburg, Germany)
Asaad Waad (University of  Oldenburg, Germany)

Chapter 29
The Influence of  Social Networks on Communication Satisfaction within the Organizations
Lalic Danijela (Faculty of  Technical Sciences, Serbia)
Marjanovic Ugljesa (Faculty of  Technical Sciences, Serbia)
Lalic Bojan (Faculty of  Technical Sciences, Serbia)

Chapter 30
Hybrid Intelligence through Business Socialization and Networking:
Liyanage Jayantha P. (University of  Stavanger, Norway)

Chapter 31
Innovation 2.0:
Anttiroiko Ari-Veikko (University of  Tampere, School of  Management, Finland)

Chapter 32
Social Networking for Businesses:
Chugh Ritesh (CQUniversity Melbourne, Australia)

Chapter 33
Online Social and Business Networks’ Implications for Corporate Strategy
Porfírio José António (Universidade Aberta, Portugal)
Dos Santos João Correia (Instituto Superior Técnico, Portugal)

Section 5: Case Studies / Studies of  Impact and Adoption

Chapter 34
From Local to Virtual Business Networks:
Porfírio José António (Universidade Aberta, Portugal)
Jacquinet Marc (Universidade Aberta, Portugal)
Carrilho Tiago (Universidade Aberta, Portugal)

Chapter 35
The Social Network and Community Approach for Enterprise 2.0:
Corso Mariano (Polytechnic of  Milano, Italy)
Martini Antonella (University of  Pisa, Italy)
Crespi Fiorella (Polytechnic of  Milano, Italy)

Chapter 36
The Keystone Sector Analysis
Guedes de Carvalho Pedro (UBI-CIDESD, Portugal)

Chapter 37
The Influence of  Social Business Networks of  Top Managers on the Financial Performance of  UK Biopharmaceu-
tical SMEs
Gurău Călin (GSCM – Montpellier Business School, France)
Benkraiem Ramzi (IESEG School of  Management, France)

Chapter 38
Social Networks and Computer Mediated Communication:
Xerez Romana (Universidade Técnica de Lisboa, Portugal)
Figueiredo Paulo (Universidade Técnica de Lisboa, Portugal)
Mira da Silva Miguel (Universidade Técnica de Lisboa, Portugal) 

Chapter 39
Understanding “Knowledge Management (KM) Paradigms” from Social Media Perspective:
Sagsan Mustafa (Near East University, Turkish Republic of  Northern Cyprus)
Medeni Tunç (Middle East Technical University, Turkey)

Chapter 40
Improving the Effectiveness of  Advertising in Internet Social Networking
Rejón-Guardia Francisco (University of  Granada, Spain)
Sánchez-Fernández Juan (University of  Granada, Spain)
Muñoz-Leiva Francisco (University of  Granada, Spain)

Chapter 41
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Obal Damjan (University of  Maribor, Slovenia)
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Bermejo José Antonio Álvarez (Universidad de Almería, Spain.)
Bravo César Bernal (Universidad de Almería, Spain.)
Mateos Manuel Jesús Rubia (Universidad de Almería, Spain.)
Piera Javier Roca (Universidad de Almería, Spain.)

Chapter 43
The Integration Challenge of  Brazil’s Public Policy Networks:
Garrossini Daniela Favaro (University of  Brasilia, Brazil)
Maranhão Ana Carolina Kalume (University of  Brasilia, Brazil)
Molinaro Luis Fernando Ramos (University of  Brasilia, Brazil)

Chapter 44
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Ramos Karoll Haussler Carneiro (Universidade de Brasília, Brazil)
Lima Joselice Ferreira (Universidade de Brasília, Brazil)
Elias de Deus Flávio (Universidade de Brasília, Brazil)
Molinaro Luis Fernando Ramos (Universidade de Brasília, Brazil)

Chapter 45
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Del Vecchio Pasquale (University of  Salento, Italy)
Ndou Valentina (University of  Salento, Italy)
Schina Laura (University of  Salento, Italy)

Chapter 46
Social Market:
Reis Leonilde (Instituto Politécnico de Setúbal, Portugal)
Carvalho Luísa (Instituto Politécnico de Setúbal, Portugal)
Duros João Grãos (Instituto Politécnico de Setúbal, Portugal)

Chapter 47
Social Networking and Privacy:
Ortmann Steffen (IHP, Germany)
Langendörfer Peter (IHP, Germany)
Maaser Michael (IHP, Germany)

Chapter 48
The Analysis and Balancing of  Scientific Social Networks in Cancer Control
Monclar Rafael Studart (Universidade Federal do Rio de Janeiro, Brazil)
de Oliveira Jonice (Universidade Federal do Rio de Janeiro, Brazil)
Firmino de Faria Fabrício (Universidade Federal do Rio de Janeiro, Brazil)
Ventura Lucas Vargas Freitas (Universidade Federal do Rio de Janeiro, Brazil)
Moreira de Souza Jano (Universidade Federal do Rio de Janeiro, Brazil)
Campos Maria Luiza Machado (Universidade Federal do Rio de Janeiro, Brazil)

Chapter 49
Networked Knowledge Workers on the Web:
Ferro Toni (University of  Washington, USA)
Zachry Mark (University of  Washington, USA)

Chapter 50
Public Relation Practitioners, Independency, and Teamwork in the UAE Organizations
Al-Jenaibi Badreya (UAE University, UAE) 
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