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There is no question to the fact that online video is as ubiquitous today as any phenomenon of the past. Count-

less hours of digital video are uploaded to various online video platforms every minute. Faced with the incredible 

changes underway, it only makes sense for educators of all kinds to not only note the ubiquity that streaming media 

has gained in the lives of their students, but to embrace and appropriate the technology in their efforts to impart 

knowledge. 

Streaming Media Delivery in Higher Education: Methods and Outcomes is both a snapshot of streaming media 

in higher education as it is today and a window into the many developments already underway. In some cases, it is 

a forecast of areas yet to be developed. As a resource, this book serves both as an explication of many practices, 

including their possibilities and pitfalls, as well as recommendation of the many areas where opportunities for  

development lie. 
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