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Despite continued public interest in issues relating to gender and computing, there exists a relative scarcity of texts 

on this topic.

Gender and Social Computing: Interactions, Differences and Relationships provides an overview of the major 

questions that researchers and practitioners are addressing, outlining possible future directions for theory develop-

ment and empirical research on gender and computing. This comprehensive reference focuses on three areas of 

research on gender and computing: gender and computing in the work arena, gender and computing in cyberspace, 

and gender in eDating. 
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