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The Middle East and North Africa are often overlooked when discussing business and management, however, they 

continue to play an increasing role in the development of current and future trends. A closer look at these topic areas 

opens the door for development and innovation and resulting implications.

Cases on Business and Management in the MENA Region: New Trends and Opportunities presents a careful 

blend of conceptual, theoretical and applied research in regard to the relationship between the Middle East and 

North Africa region and business and management. This casebook explores the importance of these relation-

ships, aspects related to ICT, accounting, data protection, usability concerning corporate change, and supply chain 

management. This publication will further theories and practices in this region, as it provides a voice for regional 

business and management.
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Section 1: Accounting

Chapter 1
Blending Information and Communication Technology (ICT) with an Accounting System:
Dahawy Khaled (American University in Cairo (AUC), Egypt)
Samaha Khaled (American University in Cairo (AUC), Egypt)

Chapter 2
Accounting and Auditing of  Financial Derivatives:
Hegazy Mohamed (American University in Cairo (AUC), Egypt)
Hegazy Karim (Crowe Dr A. M. Hegazy & Co, Egypt)

Chapter 3
Electronic Commerce and Management Accountants in Egypt:
Youssef  Mayada Abd El-Aziz (UAE University, UAE)

Chapter 4
A Comparative Analysis of  Activity-Based Costing and Traditional Costing Systems:
Samaha Khaled (American University in Cairo (AUC), Egypt)
Abdallah Sara (British University in Egypt (BUE), Egypt)

Section 2: Finance

Chapter 5
Centralizing Integrated Long Range Planning and Budgeting
Valore Taylor (American University in Cairo, Egypt)

Chapter 6
Premium International for Credit Services:
Tooma Eskandar (American University in Cairo (AUC), Egypt)
Bassiouny Aliaa (American University in Cairo (AUC), Egypt)
El Mogui Nourhan (American University in Cairo (AUC), Egypt)

Chapter 7
The Alexandria Mineral Oils Company (AMOC):
Tooma Eskandar (American University in Cairo (AUC), Egypt)

Section 3: Management

Chapter 8
Path to Success:
Genis-Gruber Ahu (TOBB University of  Economics and Technology, Turkey)
Aktas Ramazan (TOBB University of  Economics and Technology, Turkey)

Chapter 9
Facing Organizational Change and Stress Management:
Metwally Elham (Misr International University & American University in Cairo, Egypt)

Section 4: Management Information Systems 

Chapter 10
Strategic Role of  Information Technology in a Multinational Company:
Rusu Lazar (Stockholm University, Sweden)
El Mekawy Mohamed (Stockholm University, Sweden)

Chapter 11
Implementing Business Intelligence in the Dynamic Beverages Sales and Distribution Environment
Akabawi Sami (American University in Cairo (AUC), Egypt)
Hodeeb Heba (American University in Cairo (AUC), Egypt)

Chapter 12
Ghabbour Group ERP Deployment:
Akabawi M. S. (American University in Cairo, Egypt)

Section 5: Marketing

Chapter 13
Ariel Egypt:
Tolba Ahmed (American University in Cairo, Egypt)

Chapter 14
Social Marketing in Egypt:
Ads Mohamed (Danette, Egypt)
Tolba Ahmed (American University in Cairo, Egypt)

Chapter 15
Honda Power Products:
Ismail Noha (American University in Cairo, Egypt)

Section 6: Operations Management

Chapter 16
Mona El Fadly:
Kamel Menna (Strategist and Business Development Specialist, Egypt)
Awni Ali (American University in Cairo, Egypt)

Chapter 17
KOHLER®:
Awni Ali (School of  Business. AUC, Egypt)
Nada Mohamed (Regional Marketing Manager, Egypt)
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