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It is widely accepted that organizations and individuals must be innovative and continually create new knowledge 

and ideas to deal with rapid change. Innovation plays an important role in not only the development of new business, 

process and products, but also in competitiveness and success of any organization.

Technology for Creativity and Innovation: Tools, Techniques and Applications provides empirical research find-

ings and best practices on creativity and innovation in business, organizational, and social environments. It is written 

for educators, academics and professionals who want to improve their understanding of creativity and innovation as 

well as the role technology has in shaping this discipline.
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