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Advertising, just like medicine and engineering, is a universal discipline of study, providing insight into understanding
the business process anywhere in the world. Ideally, due to its universal nature, that is how advertising should be
taught. For decades, marketers and advertisers have amassed an array of strategies, tactics, and principles that, it
is claimed, can be applied to any particular advertising campaign. In today’s technological world, the challenge is to
apply that knowledge to the discipline of online advertising, the assumption being that there is no need to claim any
special status for a specific marketing effort such as sports, electronics, or clothing.

Online Advertising and Promotion: Modern Technologies for Marketing educates executives and students on
how to meet online advertising and Internet marketing challenges for both present and future tactics. The book will
outline the changes and challenges that have impacted how online advertising decisions are being made and how
decision-makers are getting their information in an online world.

Topics Covered:

¢ Advertising distribution on the * Interactive agency
affiliation network ¢ Internet advertising
¢ Advertising e-business model * Lead Generation
* Advertising effectiveness * Motivation and its role in online Ad
* Consumer behavior * Targeting and customizing

* Integrated online marketing

Market: This premier publication is essential for all academic and research library reference collections.
It is a crucial tool for academicians, researchers, and practitioners and is ideal forclassroom use.
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