|Gl Global Scientific Publishing

Exploring AI and Consumer DeCiSion-Making Premier Research Source

Exploring Al and Consumer

in Tourism and Marketing s

Islam Elgammal and Mohammad Soliman

Islam Elgammal (Suez Canal University, Egypt) I\
Mohammad Soliman (Sultan Qaboos University, Oman)

Description: |

Artificial intelligence (Al) changes the way consumers make decisions in tourism and marketing. From personalized travel recommendations to dynamic pricing
and targeted advertising, Al tools shape how people search for, choose, and experience destinations and services. Al continues to influence consumer
behavior, including how data-driven technologies impact trust, choice, and satisfaction. However, various ethical, social, and economic implications of using Al
in these industries remain, raising important questions about privacy, transparency, and the human touch in consumer experiences. Further research may
reveal the lasting impact of intelligent technologies in hospitality and tourism practices.

Exploring Al and Consumer Decision-Making in Tourism and Marketing explores how Al technologies influence consumer decision-making in tourism and
marketing, including personalization, recommendation systems, and targeted advertising. It examines the effects of these tools on consumer behavior, trust,
and engagement, as well as the ethical and practical challenges they present for businesses and consumers. This book covers topics such as advertising,
ethics and law, and sociology, and is a useful resource for engineers, business owners, sociologists, academicians, researchers, and data scientists.

ISBN: 9798337353326 Pages: 422 Copyright: 2026 Release Date: 07-04-2025

Hardcover: $205.00 Softcover: $165.00 E-Book: $205.00 Hardcover + E-Book: $310.00

Topics Covered:

Advertising

Artificial Intelligence

Business Intelligence

Consumer Experiences

Data Science

Economics and Economic Theory
Ethics and Law

Hospitality and Tourism
Marketing and Consumer Science
Personalized Travel

Sociology
Subject: Business and Management Classification: Edited Reference
Readership Level: Advanced-Academic Level (Research Research Suitable For: Advanced Undergraduate Students;
Recommended) Graduate Students; Researchers; Academicians;

Professionals; Practitioners

Order Information
Phone: 717-533-8845 x100
Toll Free: 1-866-342-6657

Fax: 717-533-8661 or 717-533-7115 IGI Global
www.igi-global.com Scientific Publishing

Address: 701 East Chocolate Avenue, Hershey PA, 17033, USA Publishing Tomorrow's Research Today


http://www.igi-global.com/

