M Publishing Progressive Academic Research Since 1988

-
St rateg IC I nfraSt ru Ct ure Strategic Infrastructure

Development for

Development for Economic Economic Growth and
Social Change

Growth and Social Change

Series: Advances in Business Strategy and Competitive Advantage (ABSCA)

Editors: Nilanjan Ray (Royal Thimphu College, Bhutan), Dillip Kumar Das (Sikkim
Central University, India), Somnath Chaudhuri (Royal Thimphu College, Bhutan) and
Arindam Ghosh (Royal Thimphu College, Bhutan)

Nilanjen Ray, Dillip Kumar Das,
Somnath Chaudhuri, and Arindam Ghosh

Description:

Obtaining the ultimate objective of economic growth depends largely on the availability of infrastructure in the
economy. New developments in finance also play an important role in enhancing economic prosperity in a country.

Strategic Infrastructure Development for Economic Growth and Social Change explores different avenues

of research in the areas of corporate governance, socioeconomic conditions, modern business infrastructure,
business automation, strategic financial management, and financial aspects of modern businesses. This reference
work discusses practical applications, skills, practices, and strategies involved in economic and business growth, and
overall economic development.

Readers:
Academicians, practitioners, professionals, and researchers will benefit from the topics discussed in this book.

ISBN: 9781466674707 Release Date: January 2015 Copyright: 2015 Pages: 395

Topics Covered:

* Corporate Governance « Economic Law
* E-Business « Political and Economic Governance
* E-Governance « Service Marketing

« Strategic Financial Management

Hardcover + E-Access

! Free E-Access: Only:
ELE Ay $210.00 $195.00

DISSEMINATOR ofF KNOWLEDGE

701 East Chocolate Avenue, Hershey, PA 17033, USA www.igi-global.com



Publishing Progressive Academic Research Since 1988

Chapter 1

Corporate Governance — The Catalyst for Economic Growth and Social Change
Sandeep Goel, Finance

Management Development Institute, Gurgaon. INDIA

Chapter 2
Development Strategy in the Northern State of Jalisco from the Institutional Perspective
José G. Vargas-Hernandez

Chapter 3

Financial Development and Economic Growth

Dimitrios Nikolaou Koumparoulis,

Fellow FInstAM,

Institute of Administrative Management, United Kingdom

Chapter 4

Impact of Intellectual Capital on the Organizational Performance

of Airline Industry in Malaysia

Muhammad Khalique University Malaysia, Sarawak, Malaysia
Abu Hassan Md. Isa

University Malaysia Sarawak, Malaysia

Chapter 5

The Role of E-business Adoption in the Business World
Kijpokin Kasemsap

Suan Sunandha Rajabhat University, Thailand

Chapter 6

Measuring Performance Of Hotels In Kolkata : An Empirical Study Through V aictm Method
Debasish Batabyal

ITASSOM, Siliguri, India

Chapter 7

Growth Theory : A Primer

Atanu Sengupta, The University of Burdwan, Burdwan, West Bengal, India.
Anirban Hazra, The University of Burdwan, Burdwan, West Bengal, India.

Chapter 8

Infrastructure D, in Dy ing Conntries: Issues of Tourism, Cultural
Confignration, and Service Aljgnment

Raj Kumar Bhattarai

Tribhuvan University, Kathmandu, Nepal.

)

Chapter 9

A Novel Technique for Securing E-commerce Transaction
Arnab K. Maji

North Eastern Hill University, India

Chapter 10
PPPs in Road Infrastructure: The Indian Experience
Manisha Verma, India

Chapter 11

Business Process Offshoring Services in India:

Addressing Untapped Opportunities and Policy Implications
Falendra Kumar Sudan

University of Jammu, India

Chapter 12

Bhutan Tourism: Issues and Challenges
Nilanjan Ray Royal

Thimphu College

Dillip Kumar Das Sikkim

Central University, India

Chapter 13

Relationships Among Information Technology, Service Quality And Overall Satisfaction Of The Customers In
Life Insurance Corporation Of India

Partha Sarathi Choudhuri

The University of Burdwan, West Bengal, India

Chapter 14

An Empirical Analysis of FII Movement and Currency Value in India
Saurav Sen

Ruchi Sen

Sunbeam College for Women, Varanasi, India

Chapter 15

Internet Use and Destination Preferences: Evidence from Crete and Cyprus
Nikolaos Pappas

Leeds Metropolitan University, U.K.

Chapter 16

Issues And Prospects Of Sugar Industry: An Evidence From India
Ajit Dhar Dubey

DDU Gorakhpur University, Gorakhpur, India

Chapter 17

Financial Performance of Selected FMCG Companies in India during Post-reform Era:
A Comprebensive Analysis

Kaushik Chakraborty

Netaji Mahavidyalaya, India

Subhasis Sarkar

The University of Burdwan, India

Chapter 18

Targeting a New Tourism Market: Is Barbados Ready for the Bragilian Market?
Nicola Harrison

Cristina J0nsson

The University of the West Indies, West Indies

Chapter 19

Surplus Labonr in the Unorganised sector of India: The Case of Female Labonr

Atanu Sengupta, The University of Burdwan, India

Ujjwal Seth, Govt.College of Engineering and Textile Technology,Berhampore

Chapter 20

Work-value Orientation: Perspective to Analyze Employee Responses
Anshuman Bhattacharya

Sunbeam College for Women, Varanasi, India

Chapter 21

Measuring Service Quality Dimensions in Nationalized and Private Banks
Upendra Singh Panwar,

DOMS, SGSITS, Indore, India

Chapter 22

Social Networking-An effective tool of Virtnal Marketing?
Shivani Arora

SBS College, Delhi University, India

Chapter 23
Application Of Supply Chain Management Through Sap In Agriculture Of Saarc Nations
Somnath Chaudhuri, Royal Thimphu College, Kingdom of Bhutan

Mzt. Nilanjan Ray is from Kolkata, India. He has obtained his M.Com (Mktg), MBA (Mktg), STC FMRM (II'T-Kgp), PhD Fellow The University of Burdwan
Department of Business Administration, in Management. He has 7 years of teaching experience in BBA, MBA, BCom and 5 years research experience and guided
around 40 Post Graduate students’ project. Prior to joining Royal Thimphu College, he was a of Lecturer and Asst. Professor at different reputed Management Colleges
at West Bengal, N. Delhi and Uttar Pradesh. Mr. Ray has contributed to 20 research papers in reputed National and International Referred, Peer Reviewed Journals and
Proceedings. He has contributed 6 book Chapters and is also Editor of 2 Edited Book Volumes of IGI Global USA. Mr. Ray has presented over 25 National and
International Conferences at different reputed Institutes and University like II'T-Kharagpur, IIM-Shillong, Pondicherry University, Burdwan University, IMT Gaziabad,
IJAS Multidisciplinary Conference at Harvard University, USA, The IBFR Conference Lasvegas, USA etc. He has also associated himself as a reviewer of Joumal of
Business and Economics, Research Jonrnal of Business and Management Accounting and Journal of Service Marketing and as an Editorial Board Member of several referred Journals.
He has received the Outstanding Research Award at The IBFR Conference at Las Vegas, USA as well as Outstanding Research Presentation Award of Certificate at
IJAS Multidisciplinary Conference at Harvard Campus in collaboration with Central Connecticut State University, USA. He has also chaired in a technical session at the
said IJAS Conference 2012, Boston, USA. Mr. Ray is a life-member of the International Business Studies Academia. His areas of research interest are Service Marketing,

Tourism Marketing, and Socio Economic Impact study.

701 East Chocolate Avenue, Hershey, PA 17033, USA

www.igi-global.com




