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Terroredia is a newly coined term by the editor, Dr. Mahmoud Eid, to explain the phenomenal, yet under-researched
relationship between terrorists and media professionals in which acts of terrorism and media coverage are exchanged,
influenced, and fueled by one another.

Exchanging Terrorism Oxygen for Media Airwaves: The Age of Terroredia provides a timely and thorough discus-
sion on a wide range of issues surrounding terrorism in relation to both traditional and new media. Comprised of in-
sights and research from leading experts in the fields of terrorism and media studies, this publication presents various
topics relating to Terroredia: understanding of terrorism and the role of the media, terrorism manifestations and media
representations of terrorism, types of terrorism and media stereotypes of terrorism, terrorism tactics and media strate-
gies, the war on terrorism, the function of terrorism and the employment of the media, new terrorism and new media,
contemporary cases of terrorist-media interactions, the rationality behind terrorism and counterterrorism, as well as the
responsibility of the media. This publication is of interest to government officials, media professionals, researchers, and
upper-level students interested in learning more about the complex relationship between terrorism and the media.

Topics Covered:

* Cyber Terrorism * Media and Society

* New Media * Media Representation
* Terrorism ¢ Radicalism

» Counter Terrorism * Terrorist Organizations

Market: This premier publication is essential for all academic and research library reference collections.
It is a crucial tool for academicians, researchers, and practitioners. Ideal for classroom use.
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