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Description:

The globalization of Chinese brands affects the international business environment as companies expand their influence beyond domestic markets. Chinese firms
across industries like technology, fashion, engineering, and e-commerce adopt diverse strategies to compete on a global scale. These strategies include international
partnerships, digital marketing, localization of products, and innovation-driven branding. Examining cases of Chinese brands’ globalization provides valuable insight
into the opportunities and challenges businesses face when entering foreign markets. It also highlights how cultural adaptation, government policies, and global
consumer perceptions shape the success of Chinese brands worldwide.

Cases on Chinese Brands’ Globalization Strategies explores how Chinese brands expand into international markets and build global recognition through various
business and marketing strategies. It examines the challenges, competitive advantages, cultural adaptations, and innovation practices that influence the global

success of Chinese companies. This book covers topics such as e-commerce, supply chain management, and cultural heritage, and is a useful resource for business
owners, policymakers, marketers, academicians, researchers, and scientists.
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