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Description: 
Businesses today are operating in an increasingly complex environment shaped by the rapid advancement of artificial intellige nce and evolving geopolitical tensions. 
While AI offers unprecedented opportunities to improve efficiency and drive innovation, organizations must also contend with growing uncertainty related to trade 
policies, regulatory changes, supply chain disruptions, and shifting international relationships. These overlapping forces are transforming how businesses develop 
strategies and maintain competitiveness in global markets. As artificial intelligence becomes embedded across nearly every aspect of business opera tions, leaders 
face the challenge of balancing technological innovation with resilience and adaptability in the face of external pressures. This evolving landscape highlights the need 
for deeper research and practical guidance on how organizations can leverage AI while effectively navigating geopolitical risks and uncertainties. 

Business Strategy at the Intersection of Geopolitical and AI Disruption  offers a timely and interdisciplinary analysis of how sustainable business strategy is being 
redefined in an era shaped by artificial intelligence and geopolitical disruption. Moving beyond technology-optimistic narratives, the book critically examines the 
strategic, financial, technological, and governance implications of operating in an environment characterized by persistent geopolitical uncertainty and rapid digital 
transformation. Covering topics such as cross-border capital allocation, geopolitical risk mapping, and digital sovereignty, this book is an indispensable academic 
resource for graduate and doctoral students, business leaders, executives, strategic decision-makers, corporate strategists, risk managers, technology leaders, AI 
practitioners, policymakers, and more. 
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