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Description: 
Social media introduces challenges to political institutions and governance by transforming how information is produced, distributed, and consumed. Social platforms 
enable rapid communication and broader civic engagement, while increasing misinformation, polarization, and unverified content. This environment can decrease 
public trust, strain institutional credibility, and complicate policymaking. Algorithm-driven content often prioritizes engagement over accuracy, reinforcing echo 
chambers and limiting exposure to diverse perspectives. As a result, governments and political institutions face growing pressure to balance free expression with 
regulation, while adapting to a digital landscape that evolves faster than traditional governance structures. 

Challenges of Social Media on Political Institutions and Governance explores the dual nature of social media's impact, examining its role in facilitating democratic 
movements and grassroots activism while also being a tool for authoritarian control and the spread of propaganda. It delves into the concept of algorithmic politics, 
where social media platforms, through their design and algorithms, actively shape political discourse. This book covers topics such as neuromarketing, social justice, 
and political science, and is a useful resource for media professionals, government officials, academicians, researchers, and political scientists. 
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