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As the Middle East continues to grow as a predominant force within the international marketplace, research into
Islamic practices and culture is necessary to promote business success in the region.
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. Emerging Research on Islamic Marketing and Tourism in the Global Economy offers in-depth perspectives
Emerg I ng ResearCh on the influence of Islam on consumer behavior, the travel industry, product development, and the promotion of

on Islam ic Marketi n goods and services. Focusing on current trends and tools, comprehensive interviews, questionnaires, and emerg-
g ing research, this book is an essential reference source for academicians, entrepreneurs, policymakers, university
and Tou rism in the students, and educators interested in research surrounding the impact of Islam on business.
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Market: This premier publication is essential for all academic and research library reference collections.
It is a crucial tool for academicians, researchers, and practitioners. Ideal for classroom use.
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Business Enterprises. His academic research is published in a number of high quality journals, books, book chapters, and various international conferences. Dr. El-Gohary holds
a PhD, MSc, MRes, PGDip, BSc as well as PGCHE and is a Chartered Marketer, Certified E-Marketer (CeM), Certified Social Marketing Associate (CSMA), an AABPP Fellow,
CIM member and has a significant record of expetience in voluntary work in Egypt and the UK. Dr. El-Gohary won: The Routledge Best Paper Award 2007, The American
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