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•	 Consumption Behavior
•	 Halal Logistics
•	 Islamic Business
•	 Islam-Oriented Travel Destination
•	 Middle Eastern Tourists

•	 Pilgrimage Regulation
•	 Product Development
•	 Promotional Campaign Perceptions
•	 Western-Style Shopping

As the Middle East continues to grow as a predominant force within the international marketplace, research into 

Islamic practices and culture is necessary to promote business success in the region. 

Emerging Research on Islamic Marketing and Tourism in the Global Economy offers in-depth perspectives 

on the influence of Islam on consumer behavior, the travel industry, product development, and the promotion of 

goods and services. Focusing on current trends and tools, comprehensive interviews, questionnaires, and emerg-

ing research, this book is an essential reference source for academicians, entrepreneurs, policymakers, university 

students, and educators interested in research surrounding the impact of Islam on business.

Hatem El-Gohary (Birmingham City University Business School, UK & 
Cairo University Business School, Egypt) and Riyad Eid (United Arab 
Emirates University—School of Business and Economics, UAE & Tanta 
University Business School, Egypt)

ISBN: 9781466662728; © 2015; 358 pp.
Print: US $205.00  |  Perpetual: US $310.00  |  Print + Perpetual: US $410.00

Publishing Academic Excellence  
at the Pace of Technology Since 1988www.igi-global.com

Part of the Research Essentials Collection

Market: This premier publication is essential for all academic and research library reference collections. 

It is a crucial tool for academicians, researchers, and practitioners. Ideal for classroom use.
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