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Description: 
Since the 1970s, society has experienced an exponential growth of 
access to information from cable television to internet access. As 
media options expand, outlets are able to control what information is 
disseminated and how selective exposure impacts the public.

Selective Exposure and the Agenda-Setting Function of the Mass 
Media: Emerging Research and Opportunities provides vital information on the selective nature of 
media consumers in the modern age of information. While focusing on the rise in the sheer amount 
of information available and the choice and variety among viewers that this enables, readers will 
learn how the fragmented nature of modern mass media impacts consumer views on trending topics. 
This book is an important resource for media professionals, researchers, and graduate-level students 
seeking current developments in media, selectiveness, and agenda in modern societies.
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