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Description: 
The � eld of social entrepreneurship is attracting attention from multiple 
industries. Social entrepreneurs are responsible for � nding ways to 
creatively contribute to society by providing affordable products 
and services.

Creating Business Value and Competitive Advantage With Social Entrepreneurship is a useful 
scholarly resource that examines the broad topic of social entrepreneurship by looking at relevant 
theoretical frameworks and fundamental terms. Focused on topics such as creating business value, 
promoting social entrepreneurship, and enacting programs of social change, this book provides the 
latest research and practical solutions concerning social entrepreneurship. The source proves valuable 
to academicians, researchers, entrepreneurship practitioners, and individuals interested in learning 
more about social entrepreneurship.
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