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Description: 
Global change and advancing technology have transformed the 
government sector with the use of information and communication 
technology to improve service delivery. The use of such technologies 
in electronic and mobile government services raises issues relating to 
security, privacy, and data protection.

Security Frameworks in Contemporary Electronic Government is a pivotal reference source that 
provides vital research on the application of special security requirements in electronic government 
transactions. While highlighting topics such as digital environments, public service delivery, 
and cybercrime, this publication explores the difficulties and challenges faced in implementing 
e-government technologies, as well as the different aspects of security in e-government. This book 
is ideally designed for policymakers, software developers, IT specialists, government officials, 
academicians, researchers, and students seeking current research on secure environments in 
electronic and mobile government.
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• Corruption
• Cybercrime
• Digital Environments
• Information Centric Networking
• Mobile Government

• Privacy and Security Frameworks
• Public Service Delivery
• Social Marketing
• Socio-Technical Environments
• Trust and Reputation


