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Description: 
The decisions a corporation makes affect more than just its 
stakeholders and can have wide social, environmental, and economic 
consequences. This facilitates a business environment built around 
the practical regulations and transparency necessary to ensure ethical 
and responsible business practice.

Corporate Social Responsibility for Valorization of Cultural Organizations is a critical scholarly 
resource that examines organizational management through a new perspective that considers 
corporate social responsibility within the relationship between companies and society. Featuring 
coverage on a broad range of topics, such as organizational innovation, corporate strategy, and 
cultural enterprises, this book is geared towards professionals, economists, students of business 
and � nance, policy makers, and government agencies.
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