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Description: 
In today’s realities of global business, Islamic organizations face a pressing 
challenge: how to navigate the complexities of modern markets while remaining true 
to their ethical principles. This dilemma poses a significant obstacle for scholars 
seeking to understand and address the unique needs of Islamic business. In 
response, editors Ahmad Rafiki and Adel Sarea propose a compelling solution, 
offering a comprehensive exploration of Islamic business practices that bridges the gap between theory and application. 
 
In this groundbreaking book, Innovative Ventures and Strategies in Islamic Business presents a scholarly examination 
of Islamic business principles, rooted in both theoretical frameworks and empirical studies. By addressing the urgent 
need for a scholastic approach that considers the cultural contexts of Muslim communities, the editors provide a nuanced 
understanding of how Islamic organizations can thrive in the modern economy. Through real-world case studies and best 
practices, they offer actionable insights tailored for practitioners, policymakers, and scholars alike. 
 
At its core, this book aims to provide guidance for scholars seeking to navigate the complexities of Islamic business in the 
21st century. With a focus on promoting sustainability and responsible practices, this book equips readers with the tools 
and knowledge needed to drive meaningful change in the global marketplace. By embracing the principles outlined in 
this seminal work, scholars can spearhead initiatives that empower Islamic organizations to flourish while upholding their 
ethical values.
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